VANCOUVER'S LOCAL SHOPPING GLIDE
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What women want

From computers to cars, local businesses are going to the girls.

tirek Havelka had besn bullding
compiters for a long time, but it wasn't
until ks {business and life) partner,
Ceorgina Kwel, polnted out how
ur-fermala-frendly the industoy was
that he found a miche

“| realized that a b part of the market
that wasn't bealng serded was really
woimen, ” says Havelka.

The couple's newly opaned Kube
Computers (2921 Carmble 5t
wiwnlkubecamynitars. com) pridec el f
o cutting thiough noasensical jangon
such as “the size of the hand dive o
thits of that amount of RAME" to glwe
wormen what they realy want.

“Wa pust try o dmplify the technieal
dile of computars.” e cays, something
Woiren, Wwho aren't interest in uselsss
data, apprecats

I fact selling to women s often aasier
than to men, says Havelka

“Cuys, because of thalr ago, often hawe
to pretend they know & lot rsone than
they do. Wiomen just don't do that "
And while men see bigger fand flatber)
as hetter, waomen are I'T_lku'lg ToF small,
cute and colourful. “Wamen prefar
e stidish solutions than men,” he
sanvs, anil Kube ascommodates this with

custam-built technologsy in almost any
colour that's available.

But mat surprsingly, what Havelka has
really noticed famales flocking to the
shop for 1s accessones. Kube stocks
stylish laptop bags and sleaves from
such Oprah and InStyle-endorsad
limes as Melissa Beth and Talene
Bellly. More chic purse than black
briefcasa, rmany
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CUUTCH, THE RELF-PROCLAIMED FIRST FEMALE-FO-CUSED CAR DEALERSHIP

IH HORTH A ERICA

second-class ctizens at most dealar-
ships, saye Clutch president Mike
Wi

“It's a male-dominated business ___if a
gl goes in with a

WOFMER COME in
net even realizing
they're for com-
puters, Lays
Hawvelka, which
really s the wlti-
rriate comipliment.
Ancther company
putting women in
the driver's seat,
literally, & Clutch,

guy and the car's
far the giel, nine
cut aof 10 times
that salesperson,
rrale of female, in
a traditiomal car
dealership will
talk o the guy

Cluteh is trying
to change that

steraotype nob by

thie gedf-proclaiimesd
first female-fo-
cused car dealer-
5|'|||.'l im Morth Amenca. {1755 Wast Jid
A, wikasafaoie cadeletiali).

“Staticties shoste that wormen buy more
than half of all cars ... and probalidy
influence about 30 per cont of every
car puichase, " but they're treated like
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KIUBE COMPUTERS STYLITH BAG SOLUTIONS

treating women
differently, but the
same, <ays Wood.
Cluteh alse lesoks more boubigue than
bewy's eluby. The walls are covenad in art,
floors are ltalian-tiled and a swanky
copfocsn bar replaces the stale coffes
and Styrofoam cups.

“Cars are espensive  why shoulda't

that shoppin g expatencs be as pleasant
as buying a new paif of shess?™ asks
Wesond.,

While Cluteh alis to traat the seses
aequally, Wood says there are key
differances in the way they shap.
“wiormen will come in and have a lst of
things that are impaortant to them. They
will lave done a bot of reseanch. Guys
will cormie im and tall in kove with a car.
They'll buy it roee on desina.

And while womean alm high with
SU%s, men take the low road.
“Wormen seam to like to dive high up.
Men like sports cars. They like o be
kot the ground and Hp in and out,”
says Wi

A for the dever name, Cluteh, and the
slogan, 'More than a purss,” Weod
giwes cradit to his managing partner
Karen Jamison. After all, you know
whiat they say: Behind everny great rman,
with a great business dea, there’s a
great woman.
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Questions? You can call us 24,7 at 1-800-530-1464.
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Europe is on sale
until April 30.

Enjoy the best of Europe
for up to 25% off” with
The Great European Vacation Sale.

Expedia.ca

Your trip, your way."



